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Feasti

Creating Entrepreneurs in every home




} Problem

The North American daily meal subscription market is currently decentralized, with individual chefs
working independently. “Our mission is to establish a where
homemade dishes can be showcased, offering an alternative to traditional social media platforms.

Makes Everything Manual (How will you handle orders? process payments individually)

Complex Coordination (Monitoring kitchen status, notifying customers for each order,
and managing sales, inventory, and operations.)

Lacking Customer Service Presence
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Customers can subscribe to
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recurring meal plans
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Online Marketplace
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Chefs can cook from their
homes and earn income
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)‘ Solution

Recurring
Subscriptions

Affordable

Options

Manage
Logistics

Feasti

Inventory
Management

Order
Management

Payment
Processing
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} Revenue Model

Revenue Channels of Feasti

The subscription includes delivery fees ranging from $5 to $30 per order
Earnings from Home Chefs per Order: 8% Commission
Feasti Provides In-App Advertising Solutions for Partners and Chefs

User’s subscription plan are subject to a 2.5% service fee
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) Traction

Launched in April 2023 (Dallas & Toronto)
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HomeChefs Customers Total Order Average Order Net Revenue
Joined Served Delivered Value per Order




Rahul Yadav
(CEQ)

from SMU, Canada

0 10yrs.inIT project
mngt from Banking &
Aerospace

0 B.Sc.in Computer Science

Jessica C.
(CSO)

00 B.Com in Business
Management from SMU,
Canada

0 7 yrs. In building strategy
with Salesforce, Amazon,
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Zara Yelemessova
(BDM)

[0 Bachelor's degree in
International Relations
and Affairs

0 9yrs. of experience in

/

\ and Bank of America J

K Business Development /
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) Financial

We are seeking pre-seed funding over a 12-month period to reach our target of
reaching 150,000 orders on the Feasti platform.

$3.75M

Net Revenue

$450K

Angel Round

150K

Orders w/ Feasti

Investment Opportunity Avg. Profit $25 Over 12 Months

N\



) Use of Funds

New Hires

Operational Cost

» Product Development

Marketing & Sales
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Thank y:

Fun fact

Feasti's "Surprise Me" feature adds spontaneity
to meal planning by randomly selecting dishes,
infusing culinary adventure into daily dining

choices.
Contact Us: Address:
rahul.yadav@feasti.com 5960 Berkshire Lane
https://www.feasti.com Dallas, Texas 75225,

USA

OH! THE MAGIC
THE CHEFS COOK HERE!
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