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Our-on-demand streaming service that
combines full-length documentaries,
docu-series, podcasts, and interactive

interviews that give our community more
than just headlines. 



We are getting the younger generations to care about the world they live in. 



We do this by bridging the gap between the intelligence community and the
general public, through tech-enabled journalism and machine learning to

report on needle-moving news and create original stories.



We are the next generation news company.

MISSION



PROBLEM
Large media companies are losing readership from terrible stories,

notable bias, no content diversity, and a complete lack of trust in what
they publish to their readers.

The credibility for most large media outlets has been in a free-fall, while Atlas News

has remained reputable across the industry by using tech-enabled tools and

journalists trained in open source information processing. 
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https://news.gallup.com/poll/1597/confidence-institutions.aspx


Readers want "Needle-moving" journalism. Not opinion pieces,

click-bait headlines, or politically influenced stories. 

PROBLEM



Our-on-demand streaming service that
combines full-length documentaries,
docu-series, podcasts, and interactive

interviews that give our community more
than just headlines. 

Group Chat Rooms
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Government & 
Military Activity

Trained Open
Source Journalist
& Technology

Atlas News journalists are trained in open-source intelligence gathering and
processing to give the most unfiltered and unbiased reporting possible.

SOLUTION

With over 10 Million data points every minute, our journalists know how to read intelligence
reports, break down events in real time in regions all over the world, and decipher information

to create the most in-depth and original reporting possible.



Our-on-demand streaming service that
combines full-length documentaries,
docu-series, podcasts, and interactive

interviews that give our community more
than just headlines. 

PRODUCT

Long-form traditional articles with

photos, videos, and detailed information.

What you would find at NYT, WSJ, ect.

Latest News

Twitter-style, short-form articles. Stories

that are breaking or headlines, but not

full-length articles. A way for our readers

to get all of the day's news, quickly.

Briefs

Summary news, non-headline related

content, and exclusive stories from

around the world with sponsorship from

our partners. 

Newsletters

Full-length and season-series

documentaries. Fully produced and

made by us in-house. Led by two

previous VICE producers. 

Documentaries

Traditional and series-based podcasts.

Friends of Atlas News, inside journalists,

and audio breakdowns of world events.

Podcasts & Audio

Video updates, quick clips of stories, and

non-documentary-style videos showing

the worlds events of today.

Short Form Video

Our content ranges from politics, geopolitical events, conflict & war, foreign

policy, and headline business. All directly from the source, raw, and unfiltered.

Comment Section

Moderated comment section on all

our content with live stream chat

capabilities, badges, chat rooms, and

featured users, and events.

Original stories and open-source information gathered and created by

journalists trained in intelligence gathering.

Moderated comment section on all

our content with live stream chat

capabilities, badges, chat rooms, and

featured users, and events.



MARKET

455K

$52B

$13B

$71M

Total Addressable Market
People in the world that are interested or

follow any form of digital news media
delivered in video, audio, or written.

Serviceable Available Market
English speakers with access to our
platform and we can directly target

based off demographics.

Serviceable Obtainable Market
Market share that we believe we can capture

in 4-5 years based on market analysis,
product offering, niche-specific targeting,

historical data and conversion rates.

Already
Educated

Customers

Launch Available Market
Our core audience that already has

definitive brand loyalty and we do not
need to educate on who we are and

what we do.

The global media market has grown at an estimated CAGR of
8%-11% since 2016 and is expected to grow 14% by 2027

Source: Statista

https://www.statista.com/outlook/amo/media/newspapers-magazines/digital-newspapers-magazines/worldwide%20https:/www.statista.com/outlook/amo/media/worldwide


Our-on-demand streaming service that
combines full-length documentaries,
docu-series, podcasts, and interactive

interviews that give our community more
than just headlines. 

COMPETITION

Description

No Political Bias

Documentaries and Video
Journalism

Breaking News

Comment Sections &
Community

Open Source Trained
Journalists

Current affairs channel, producing daily
documentary essays and video through

its website and YouTube channel.

Short form based news
covering politics, health, tech

and world events.

American conservative news website
and media company focused on

journalism & video and audio content.

An international relations and
geopolitical analysis news company

covering current world events.

An unbiased & unfiltered news
company covering the world's

needle moving events.



joerogan

12 Million+ Page Views
Avg. 10,000 visitors per day

30,000+ App Downloads
All organic & word of mouth

$0 Raised
All bootstrapped and self-funded

4.8 ⭐️ On App Stores
1,200+ organic app reviews

Launched Full-App & Website
MVP launched Nov 14, 2022

Joe Rogan Loves Us
Featured us on his Podcast and follows all

our pages

TRACTION

joerogan

$0 spent on marketing
100% all organic and word of mouth

joerogan



TRACTION KPI'S

1M
Average Monthly Page Views

32k+
App Downloads

2.15%
Exposed Conversion Rate

2,300+
Active Subscribers

3.64%
Cancelled Churn %

98%
Convert from Trail to Subscriber

$137.50
LTV Calculated

$0
Spent on Marketing

Nov 22 Dec 22 Jan 23 Feb 23 March 23

0

750

1500

2250

Subscribers

Subs

3000

172417 19
32

Gained SubsCancelled Churned Subs Total Subs

738

275 190
300

218



Full Subscription

All features unlocked, unlimited articles, and
member-only benefits.

Unlimited Access. $6-$8/month, $45-$75/year

BUSINESS MODEL
We use a Freemium Dynamic Paywall Model.

Our goal is to have less than 5% viewable area of ads. Strictly subscription supported.

Subscription Includes:
Unlimited articles

Subscriber-exclusive comment section

Subscriber-exclusive digital events

Subscriber-exclusive merch and products

End of Year Atlas Event (planned)

More to come

Freemium model with a consistent 3%

conversion rate, with 40% of those being yearly

1.9% churn equates to an average LTV of $275 

(LTV= ARPU / Churn)

Model Details

Freemium

Certain articles are locked, all AN+ content locked,
no comment sections, no member-exclusive access.

5-10 articles a month, $0.

Reads Twice/Day 

Reads Twice/Week

Only Watches AN+

$8/month

$1 Trial then

$8/month

$6 for 3

months
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PROJECTIONS
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$2,407,430 $7,926,315 $14,673,337Costs

$(1,187,500) $14,788,474EBITDA  $2,219,167

2026

 $20,040,788

$31,761,805
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2026E

Revenue

383K Unique 2.7M Unique 7.7M Uniique

$391,448 $3,886,375 $11,929,672

Avg Visitors/month

Total Subscribers

Misc. Revenue

+20,209 +169,890 +229,156Gained Subscribers

$1,219,930 $10,145,482 $29,461,812

20,209 190,099 419,615

11.7M Uniique

$17,921,008

+128,051

$51,802,593

547,666

$461,713 $1,594,661 $3,702,808

Total Expenses

1,416,675 3,216,664 4,870,083

260,000 990,000 1,710,000

Infrastructure & Costs

Personnel 

Marketing

172,800 1,998,480 4,238,880Content

 $2,407,430 $7,926,315 $14,673,337

$5,473,284

6,568,983

2,430,000

5,402,880

 $20,040,788

$1,219,930 $10,145,482 $29,461,812Revenue $51,802,593

(A full financial model available upon request)



Senior Developer
Roger Gajraj Kyle McCullough

Senior VP of Atlas News
Christian Stephens
Senior VP of Growth

Dylan Roberts
Senior VP of AN+AN+

TEAM

Stephen Nix
CEO

5+ year experience in consumer
behavior analysis, advertising, and
sales process development.  
Over $10m spent on advertising.

Stanford Nix
COO

5+ years experience in product modeling,
development, and implementation. 
Previously built SaaS and tech products. 

Liam Fegan
CRO

Previously led 3 Lockheed Martin financial
programs, (F-16, F-22, & Missile Defense)
and managed over $2 Billion in finances
since 2018.
Heads our customer aquisiton and pricing
strategy.

Deven D'eon
Chief Editor

OSINT director for Vannevar Labs. 
7+ years as a journalist and
experience in the intelligence
community assisting operations

We have the background, experience, and vision to succeed. 

We already have 12 journalists and 2 Atlas News+ (ex-VICE) production
staff working for us, and freelance content given to us for free because

they all believe in the mission and vision of the company. 



ASK & USE OF FUNDS
Seeking $2m-3m to reach our milestones

for a Series A round. 

Team
Expand and hire more
journalists
Bring on entire Atlas News+
production team
Growth Team
Product Team
Office

Content
Full production of

podcasts, documentaries,

and docu-series

Equipment for production

Partner content

Marketing
Marketing team

Consumer Analytics

Paid & Social Ads

Sponsored events

Partners

Looking to expand our team, increase our content production, and
scale aggressively with marketing.

Why now? Because our reader demand is strong and people are
asking us to produce more. We need the capital to meet our current

addressable market and capitalize on our consumer sentiment.



Q3 2024

Scale
Analyze the current market, expand
our content offerings, scale marketing
budget, capitalize on money drivers,
set hard KPI's.

Q2 2023 Q3 Q4 Q1-Q2 2024

Raise Money
to fund team 
& content expansion

Fully Staffed
News and AN+ team
built out completely.

Full Production
Content & marketing at full
production and consumer
behavior modeled

Series A
Raise next round for 3-4
years of runway 

MILESTONES & EXITS

Series A
Our team will achieve all benchmarks needed with 18 months of

runway, and prepare for our Series A round. 



Our long-term exit would be a viable M&A opportunity, or ultimately
grow into a position for an IPO.
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Unbiased & Unfiltered News


